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Discovery phase

Competitor audit HP audit Defined issues &
vision/mission/beliefs

The Vis ID discovery phase was
born out of a look around...
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1.1 Discovery phase

a look at ourselves,

USRS ORCANTED BY PROCUCT OFFERINGS AND MUMBER OF SERVICES
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Internal o cREATIVE
ks
= T by W8 werketations
EDUCATION Pt Peeaustion & Guept Sl
ra n u I ARCHITECTURE, P — e M
EMGINEERING &
Sehots Rt TRUETIEN MEDIA & Loy
v ENTERTAINMENT
sl woedlows & Brnting F
Weorataions
Digtal Workdlows &

Lenovo

qrowingportip

“We are dedicatedt : | 3
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1.1 Discovery phase

and a look at our competitors.

Reinvented @
St AL Can you spot
the subwoofer?

T th JBL scurd de
You can tell it's Dell.

DETAILS
MAK E - = = - Hear the differance st Dell.comixps
THE =

Liveit. Love it. Print it. Dell Inspiron 11
2x3 phatos from your smartphone 3000 series 2_'”-'_1

Laptop performance. Tablet fun.

B lo o
|

intel)

! With Intel®
inside”  Inside™

HP Ink Tank System
Print virtually anywhere’
and enjoy high volume printing

NEXT IS NOW

The new

iPad Pro

€ WATCH

) Fre-Gr BEMENINEE GECA T Ga|qu SZ0FESG
Just try keeping : =
hands off it

Cxperance |he Arp Stons Built just f2r
Apcle'Walch — cameng seon.

Surface Pro3
The tablat that can replace your laptap.

S ZenBook . ' K
— Y

d for ( er
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1.1 Discovery phase
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It's fundamentally rooted in our history,

This, after

ke

bt it. Your professicel
* decisions you make. |_‘|:'_1:Lrnr.

decisions. You %%

SEE

Setting you free.
Hewlenn-Packird Prevonal Computens
HEWLETT
PACKARD

[ () it

have a seat.

Perhaps youd better

Madel 17Ex color, 125K Nutomes el 176 codar, 104K Katomms
esrformancn, 177 1280 x 124 parfarmance, 17° 1924 3 164
Maltinyre mesitar.

$2.800 $2,200

Model 15C calor, 106K Xntenen
perlumance, 15" 1024 761
Muttisyne mnitor.

$1,650

Call to order: 800-633-3670, dept. E3L2
Or ask for a free Aptrex Evaluation Kit. M~F, 6am-5pm, PDT.
Or return the attached card in the mail or fax to (415) 326-0579.

Order today and save unlimited number of

%300 on your server Aptrex X Terminals on your

software! Sun network.
Order before August 31, Call and talk with Aptrex
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software! You'd better call.

() ety

Desktop solutions starting al 3895
With its small i, | e
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1.1 Discover y phase

and built around our Vision, Mission & Belief.

Vision

A world where innovation drives
extraordinary contributions to humanity.

Vlission

Create technology that inspires
ambitious and meaningful progress.

Belief

One thoughtful idea has the power
to change the world.
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2.1 Assets overview

Vis ID assets overview

Photography Type
People & products

Forma DJR

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkim

nopqrstuvwxyz
0123456789

?7@#S%& ()} [1/\+=

Lines
Black or white

Colors Detail shown in Layout
Putting it all together

10% increments

. 100%

Reduced but dynamic color system

o T
90 /o Progress is a process. I } ' : - -
Many small steps b | S
become a big step. i Y N -
80% SR i ; .
10% e e
60% @
Base colors are 100% saturation; additional colors are made from stepped tints of the original HPEnvy Printthowayyouwant — zmmeeme e, @
50% Inspire  where DR | e T
(o)
HP standard cream HP standard gray 40%
(text background color) (photo background color)
30% |
F e
20%
Remember
10%
Logo i when
Black or White and HP Blue 1952

At the core of Hewlett-Packard's culture were Bill
Hewlett and Dave Packard, two men who dedicated
their professional lives to establishing and leading a
new kind of company, one that reflected their values.
As Hewlett-Packard thrived, Bill and Dave continued
to share those values with the world both inside and
outside of the boardroom.

@

HP LaserJet Pro
Speed without the shortcuts

A printer that can keep up with the demands
of any small business or home office without
compromising quality.

/

12 HP Visual Identity 2022



Condensed HP Vis ID

Color
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2.2 Color

New HP color palette

100%

90%

80%

10%

60%

50%

40%

30%

20%

10%
R=0 R=T1 R=84 R=64 R=0 R=78 R=131 R=211 R=182 R=168 R=255 R=255 R=255 R=255 R=255 R=255 R=252 R=102 R=133 R=33 R=35
G=150 G=89 G=158 G=222 G=208  G=245 G=249 G=251 G=85 G=158 G=99 G=132 G=135 G=137 G=189 G=225 G=245 G=99 G=102 G=34 G=31
B=214 B=245 B=247 B=250 B=114 B=171 B=85 B=102 B=245 B=250 B=187 B=255 B=107 B=0 B=59 B=55 B=75 B=84 B=48 B=72 B=32
HP standard cream HP standard gray Warning red Black
(text background color) (photo background color) (used for annotating) (used for text & lines)

R=242 R=230 R=255 R=0
G=235 G=230 G=b57 G=0
B=220 B=230 B=0 B=0

14 HP Visual Identity 2022



2.2 Color

Intel confusingly similar
color guidelines

Intel x HP color guidelines

When creating Intel assets you'll have
to abide by Intel’s confusingly similar
guidelines. Within those guidelines
they categorize colors as approved
‘Intel’ colors vs. their ‘universal’ colors.
We've reviewed all of their colors and
determined the ones that can be used
within the Vis ID for each.

Intel colors

Intel colors are the colors that should
be used for the Intel version of assets
within an Intel x HP campaign. Please
see the full Intel confusingly similar
guidelines for more details.

100%

90%

80%

10%

60%

50%

40%

30%

20%

10%

Intel colors

Py

o) R=11 R=64
150 G=89 G=222
214 B=245 B=250

W @

HP standard cream
(text background color)

R=242
G=235
B=220

R=0 R=/8 R=211 R=168 R=255 R=255 R=33 R=35
G=208 G=245 G=251 G=158 G=99 G=132 G=34 G=31
B=114 B=171 B=102 B=250 B=187 B=255 B=r2 B=32

HP standard gray
(photo background color)

R=230
G=230
B=230

15 HP Visual Identity 2022



2.2 Color

Color guidelines Universal colors
100% e
90%
Intel x HP color guidelines
When creating Intel assets you'll have 80%
to abide by Intel's confusingly similar 70%
guidelines. Within those guidelines
. (o)
they categorize colors as approved 60%
‘Intel’ colors vs. their ‘universal’ colors. 50%
We've reviewed all of their colors and
. (0]
determined the ones that can be used 40%
within the Vis ID for each. 30%
Universal colors 209%
Universal colors are the colors that 10%
should be used for the non-Intel ©
version of an asset within an Intel x R=84  R=131 R=182 R=255 R=255 R=255 R=255 R=252 R=102 R=133
. G=158 G=249 G=85 G=13b G=137 G=189 G=225 G=245 G=99 G=102
HP campaign. Please see the full Intel B=247  B=85 B=245  B=107 B=0 B=59 B=55 B=75 B=84 B=48
confusingly similar guidelines for
more details.
HP standard cream HP standard gray
(text background color) (photo background color)
R=242 R=230
G=23bH G=230
B=220 B=230
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2.2 Color

HP color system

Inspiration
Color steps were inspired by a printer
test sheet

How it works

1. Select one color to use (no mixing
multiple colors)

2. Use color step/tint to make stacks or
use your selected color at full bleed

Inspiration

CMYK and RGB Colors
100% 90% 80% 70% 60% 50% 40%, 30% 20% 10%

CH
C

cY

A

SWOP Colors
100% 75% 50% 25%

Resolution Test

™ 1.0pt, and 2.0pt in every possible 45° arien-
tation.

C
CM

| =

~ =) =1

C100% C75% C50% C25%
M100% M63% M39% M 16%
Y 100% ¥ 63% Y 39% Y 16%
K75% K75% K50% K25%

These resolution patches are composed of
four lines each of 0.25pt, 0.50pt, 0.75pt,

=

=

Grayscale

0%

5%
10%
15%
20%
25%
30%
35%
40%
45%
50%
55%
60%
65%
70%
73%
80%
85%
90%
95%

100%

W o0 oW @ B W M= O

b

Speed without the shortcuts

A printer that can keep up with the demands
of any small business or home office without
compromising quality.

Focus your time on growing your business and staying ahead—the HP LaserJet Pro 4000 is
-

Color system applied

designad to lightan your workleod ¢ ty. This compoct

ser printer s made to keep you moving farward, with features ke autame jprinting.
st print spesds, and bullt-in Ethernat o

Detect and Hacks with best-in-cl Ity: this printer b led features that
hsip BRsUre the satety of your o Infarmetion anc y natify you about Security
Is5uUes This Black and white laser printer dith the M in mind; Save up to

18% energy over prior products with HP EcoSmart blkack toner, ond el sove paper right out
of the Box with the defoult paper savings made,

MAXIMUM PRODUCTIMITY Printing for modem professionals
SMART TO MAMAGE WITH HP+ PRO Simple set up and management
HP WOLF PRO SECURITY Embedded proactive security
SUSTAINABLE PRINTING Print with a purpose

@

@

Q@ Maimum Procuctivity

1978

Alum Ernest Priestly storted his career with HP in the
late Tls. He went on to found several software
stortups ond was aoworded o potent for o grophics
controller timing circult.

HP LaserJet Pro 4000
Speed without the trade-offs

@ SmarttoMnage | HP Wolf ProSecurity ‘

when
1952

outside of the boardroom.

@ Services

Remember

At the core: of Hewlett-Packords culture were Bill
Hewlett and Drave Packard, two men who dedicated
their professional lives to establishing and leoding o
new kind of company, ane that reflectad their values.
As Hewlett-Pockord thrived. Bal ond Dove contineed
to share those values with the world both inside and

HP DeskJet Plus
Create

Computers
Printers
Technology

1974

HP octively worked (o increose the diversity of its

] with
colleges ond universities. These progroms inviled
promising women and minority students lke MIT
student Cheryl Whiteman to intern with HP,

@

Single color
One color

See

See

Every visual perfect!
With every moment
captured, effortlessly.

Every visual perfect!
With every moment
captured, effortlessly.

Once plostic reoches the ocean, It is Incredibly
hard to remove. Battered by seawater and
bleached by the sun. plastic debris breaks down
Into ever-smaller particles, known as microplostics.
These microplostics settle onto seafloors or are
ingested by animals, cousing a host of health and
ecosystem problems.

Once plostic reoches the oceon, itis Incredibly
hard to remove. Battered by seawater and
bleached by the sun, plastic debris breaks down
Into ever-smaller particles. known as microplastics.
These microplostics settle onto seafloors or are
Ingested by animals, cousing a host of health and
ecosystem problems.

Specs Specs

OPERATING SYSTEM Windows 10 Home inS OPERATING SYSTEM: Windows 30 Home in S
PROCESSOR & GRAPHICS: Modal Intel UHD Grophics 600 PROCESSOR & CRAPHICS: Moded Inted UHD Graphics 600
MEMORY: 16GB DOR4A-3200 MEMORY: 1668 DDRA-3200

STORAGE: 1TB eMMC STORAGE: 1TE eMMC

@

1 color 100% +3 lines

@

1color 50% + 3 lines

Color stacking

Color tints

See

Every visual perfect!
With every moment
captured, effortlessly.

See

Every visual perfect!
With every moment
captured, effortlessly.

Onee plostic reaches the ocean, It Is incredibly
hard to remove. Battered by seawater and
bleached by the sun. plastic debris breaks down
Into ever-smaller particles, known as microplostics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of health and
ecosystem problems.

Once plostic reoches the ocean, It is Incredibly
hard to remove. Battered by seawater and
bleached by the sun. plastic debris breaks down
Into ever-smaller particles, known as microplostics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of health and
ecosystem problems.

See

Every visual perfect!
With every moment

captured, effortlessly.

Onece plostic reaches the oceon, It Is Incredibly
hard to remove. Battered by seawater and
bleached by the sun. plostic debris breaks down
Into ever-smaller particles, known as microplastics.
These microplastics settle onto seafloors or are
ingested by animals. causing a host of health and
ecosystem problems.

See

Every visual perfect!
With every moment
captured, effortlessly.

Onee plostic reaches the ocean, It is Incredibly
hard to remove. Battered by seawater and
bleached by the sun, plostic debris breaks down
Into ever-smaller particles, known as microplostics.
These microplastics settle onto seafloors or are
ingested by animals, cousing a host of health and
ecosystem problems.

Specs
Specs Specs Specs
: ) ) OPERATING SYSTEM: Windows 10 Home in S
CPERATING SYSTEM Windows 10 Home in S OPERATING SYSTEM Windows 10 Home in S OPERATING SYSTEM: Windiows 10 Home in 5 PROCESSOR & GRAPHICS. Motel intel UHD Graphica 600
PROCESSOR & GRAPHICS: Madel Intel UHE Grophics 500 PROCESSOR & GRAPHICS: Madel Intel UHD Grophics 600 PROCESSOR & GRAPHICS: D Groy T \6GB DORY 3200
MEMORY: 16GR DORA-3200 MEMORY: 16GE DORA-3200 MEMORY: 1668 DORA-3200 R — g
STORAGE: 1TB aMMC STORAGE: 1TB eMMC STORAGE: 1TB eMMC

@

2 tints + 2 lines

@

3tints +1line

@

4 tints
(no separator line)

@

5 tints (no separator line)

17 HP Visual Identity 2022



2.2 Color

Color executions
1. Single color 100%

HP color system
2.Sequence 4 tints 3. Color + natural 4. Neutral gray

Inspiration
Color steps were inspired by a printer
test sheet

How it works
1. Select one color to use (no mixing

See

Every visual perfect!
With every moment

captured, effortlessly.

Once plastic reaches the ocean, it is incredibly
hard to remove. Battered by seawater and
bleached by the sun, plastic debris breaks down
into ever-smaller particles, known as microplastics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of health and
ecosystem problems.

See

Every visual perfect!
With every moment

captured, effortlessly.

Once plastic reaches the ocean, it is incredibly
hard to remove. Battered by seawater and
bleached by the sun, plastic debris breaks down
into ever-smailler particles, known as microplastics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of healthand
ecosystem problems.

See

Every visual perfect!
With every moment

captured, effortlessly.

See

Every visual perfect!
With every moment
captured, effortlessly.

Once plastic reaches the ocean, itis incredibly
hard to remove. Battered by seawater and
bleached by the sun, plastic debris breaks down
into ever-smaller particles, known as microplastics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of health and
ecosystem problems.

Once plastic reaches the ocean, it is incredibly
hard to remove. Battered by seawater and
bleached by the sun, plastic debris breaks down
into ever-smcller particles, known as microplastics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of health and
ecosystem problems.

multiple colors)
2. Use color step/tint to make stacks or - s o

OPERATING SYSTEM: Windows 11 OPERATING SYSTEM: Windows 10 Home in 3 OPERATING SYSTEM: Windows 11 OPERATING SYSTEM: Windows 10 Home in S

u S e O u r S e I e Cte d C O I O r CI t f u I I b I e e d PROCESSOR & GRAPHICS: Model Intel UHD Graphics 600 PROCESSOR & GRAPHICS: ModelIntel UHD Graphics 600 PROCESSOR&GRAPHICS:  ModelIntel UHD Graphics600  PROCESSOR & GRAPHICS : Model Intel UHD Gra phics 600
MEMORY: 16GE DDRA-3200 MEMORY: 16GB DDRA-2200 MEMORY: 16GBDDR43200  MEMORY : ~ 160BDDR4:3200 '
STORAGE.  1TBeMM c STORAGE: 1TB sMMC STORAGE: 178 eMMC STORAGE: 1TBeMMC

Color executions @ @ @ @

= Single color
= Color steps

= Color with cream or gray

Color executions applied across layouts
« Neutral (all gray) PP y

Product
1color | g el e Peaceofmlnd

Peace of mind S ssiomance

f

HPEny 38"  S5me
AlinOna | =

i i Peace of mind
Desigh matrix ol

« The matrix is a tool designed to
guide the selection of the best basic
layout option for different assets and tnis
deliverables.

 The matrix showcases all the basic oolor s
layout options in different layout natural
proportions, color applications, and
photo options.

Peaceof mnnd |

Peace of mind 5o mss marmes

Peace of mind s&iamreiomance

by

O

Product on See \ 3“‘::“%“ ==
neutral ::mz:c ;;;;

unmatched performance.

See everythmg
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2.2 Color

Neutral color

In the new Vis ID, the neutral cream and
gray can be used to create balance and
problem-solve.

Neutrals can be used in layout when...

1. You want to create a layout with
no color

2. Attempting to create a feeling
of sameness

3. Multiple colors have made the
layout confusing

Product photography

For product photography, always use
the HP standard gray background.
Products cannot be placed on color
backgrounds or gradients.

Neutral layout examples
HP Elite - B

Dragonfly '_ |

L-.

Speedwithout the trade-offs for the HP Jet Fusion 5200 Series
3D Printing Solution — Dimensional Capability

HP LCISGI’Jet PI’O 4000 HP BASF Ultrasint® TPUO1 @

WHITE PAPER: Backgrounder SUMMARY:

GROUP: 3D Informe

DATE: July, 2020 achieved
Solutio

T N G

R

Color and neutral comparison

See 555 == ¢ See|EEsr == el * HP LaserJet Pro 4000
Speed without the trade-offs
% Maximum Producti @ Smc toMonog i

HP LaserdJet Pro 4000

Speed without the trode-offs
L p—

@

@
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2.3 Type

Type inspiration

The type used in HP's Measure
magazine inspired our new type
choice.

Forma DJR is the new font. It has a
modern but still human approach.

non si tratta diveg
filosofica, metdfisica, musicale,
biologica, psicblogica, cristalling,
gotica, tipogrgfica, per fondere,

_ per fabbricgfe carta;

si tratta di pura foryna estetica,

grafica, del nuovissimo

carattere lineare FORMA

della Societd Nebi N

jublished monthly by and for
he employees of Hewlett-Packard
and its affiliated companies

Vol. | July 1963 No. 1
Editorial Director DAVID KIRBY
Editor WILLIAM BIGLER
Production Assistant BYRD BEH

HEWLETT-PACKARD COMPANY
1501 Page Mill Road Palo Alto, Calif.

F O R M A CREAZIONE ORIGINALE DELLA SOCIETA NERIDLO TORI NG

mm "ABCDEFGHIJK

LMNOPQRST
UVWXYZ&abc
defghijklmnop
qrstuvwxyz.,;’-!
?2«()1234567
890 GRa

FOrma s rowoa e 420-20

Rotationsmaschinen
Desafortunados

Eﬁfantement
‘H'Hntsm(]n
Nemiche

ABCDEFGHIJKLMNOPQ
RSTUVWXYZ abcdefghijk
Imnopqrstuvwxyz.,:;’-1?«»()

& 123456789

GRa Oussata plicita dal Cllants bn agglunta oll' altra
versione secondo le quantita o le cendizion! praviste per | rapparzi.

““ ABCDEFGHIJKL
MNOPQRSTUVW
XYZ&abcdefghijk

 Imnopgrstuvwxyz

J21200()12345
67890 GRa

“ABCDEFGHIJKLMNO
POQRSTUVWXYZ&
abcdefghijkimnopqgrst
uvwxyz.; -12«»()1234
567890 GRa

Formanera

SOCIETA NEBIOLO TORINO

I EFEC

|

—

COJDF|
RRRNI

A

Type used on HP’s Measure magazine share qualities of Forma DJR, like the lowercase "a".

21 HP Visual Identity 2022



New font

Forma DJR in Display and Micro is the
sole font that should be used in all
places where HP shows up.

Forma DJR

Display
Style T
Big type (40pt+)

Regular weight
Used for heading

Black or white

Maijor difference
Has tighter spacing; does not look good or read well when smaill.

Micro

Style 2
Small type (-40pt)

Regular weight

Used for body copy,
subtitles &information

Black or white

Maijor difference
Has more open letter spacing and is better for smaller type.

HP Visual Identity 2022



2.3 Type

Type

Important notes

1. One font: Forma DJR

2. Two styles: Display & Micro

3. One weight: regular

4. Two colors: black or white

5. Capitalization style: sentence case

All Forma DJR Display layout

Has tighter spacing; does not look good or read well when

small. Has a classic look of “tight but not touching.”

lesting

A layout usedin
this weight only

To see the difference
between spacing and feel
between the two styles

The major difference is that Display has tighter spacing, and
does not look good or read well when small. It has a classic
look of "tight but not touching.” Another way to distinguish
between Display and Micro, is that Micro has more open
letter spacing and is better suited for smaller type and
longer paragraphs. This example is to show how a layout
would look if it was only set in Display, or if it was only set in
Micro. To get the optimal readability and best experience for
the audience, it is important that Display weight is only used
for headlines while Micro is used consistently for subheads,
body copy, subtitles, and information.

Heading
(large type)

Subheading
(medium/large type)

)4 Subheading
(medium/small type)

Copy
) 4 (medium/small type)

All Forma DJR Micro layout

Has more open letter spacing and is better suited for
smaller type and longer paragraphs.

- lesting

. Alayoutusedin
this weight only

To see the difference
between spacing and feel
between the two styles

The major difference is that Display has tighter
spacing, and does not look good or read well when
small. It has a classic look of "tight but not touching.”
Another way to distinguish between Display and Micro,
is that Micro has more open letter spacing and is
better suited for smaller type and longer paragraphs.
This example is to show how a layout would look if it
was only set in Display, or if it was only set in Micro.

To get the optimal readability and best experience for
the audience, it is important that Display weight is only
used for headlines while Micro is used consistently for
subheads, body copy, subtitles, and information.
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2.3 Type

Type Important notes

1. One font: Forma DJR
2. Two styles: Display & Micro

3. One weight: regular Leading (big type) Leading (small/medium type) Tracking
' ' : F DJR Display 80-100% t ' F DJR Micro 100-140% t ' No special requirement. Track for type
4. Two colors: black or white ormd SPIAY ype size orma ero ype size under 12pts when necessary.

5. Capitalization style: sentence case

Every visual perfeot! Forma DJR has a fascinating
ee 0 n story that emulates HP's own.
With remote video conferencing on the rise, it's more It conveys engineering and

important than ever to have a webcam to interact

face-to-face with clients and customers. Unive rSGIity Wlth the tOUCh Of

b e S e e This monitor with built-in webcam combines convenience h umad nlty a nd expreSSion.
I | and safety—ease of use meets ease of mind. -

Headline style Subhead style Alignment

Sentence case Sentence case Always left justified

n Create without limits. See and -
Experience security with —Pe-s.eﬁeec? 7
unmatched performance. o |

his manitor with bullt-in webcom combines

fmind

Long battery life will get you through a day of N

meetings. HP Fast Charge battery will get up to 50%

battery life in just 30 minutes of charging. When things

gowrong, HP Sure Recover with Embedded Reimaging oo meown
helps you recover anytime, anywhere, without = T

network connection. @
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2.3 Type

Type

Important notes

1. One font: Forma DJR

2. Two styles: Display & Micro
3. One weight: regular

4. Two colors: black or white

5. Capitalization style: sentence case

No color

See and .
be seen (
Every visual perfect!

No all caps

SEE

EVERY VISUAL PERFECT!
With remsote video conlerencing on the rise, it's
tant than ever to h boam o
Interoct foce-to-foce with clients and customers.
T or with bath 1 I.
s

No mixed alignments

Every visual perfect!
With every moment
captured, effortlessly.

See g
(

Once plastic reaches the ocean, Itks Incredibly]
thard to remeove. Battered by seawatar and

[ e N l
xﬂﬁi’:lx~‘\ o E-H‘H“‘\ mwwuammr&uﬁm&mﬁ; s %-\lx \
| o | B S o -
- M'l".:‘ :mw ......... : “‘!@“‘f;}ﬁm Uit L g 0
No other typefaces No other styles No effects
— [ ]
Seeand . See . Speed and effi
R = ]
be seen - and be seen ' et G 1ritNs
Every visual perfect! Every visual perfect! | i ?‘ “mer ~
Wl peme i g 00 the riee W) s \ With remote video conferencing on \ ; M :
fac [ the rise, it's more important than ever !
T wbines to have a webcam to interoct foce-to-
face with clients and customers.
- - - -
e — o . e =

No tight leading

Seeand
be seen

Every visual perfect!

With remaote video conferencing on the rise, It's
mao nmnnl than ever to have awe to
Interoct -10-foce with clents ond customers.

This manitor with butlt-in wabeam combines
&mmmd and satety-ease of use meets ease
i

TR

No loose leading

See and >
be seen (
Every visual perfect!

OPERATINOSYSTEM
PEOCERSOR & GRAPCS L LD CRAPECS 800
WERCHY EoRe 300

e [

No > than 4 type sizes

Seeand =
be seen (

Every visual perfect!

HP ENVY 34" All-in-One
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Condensed HP Vis ID
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24 Lines

Lines inspiration

Historically HP used lines to separate
content and organize a ton of
necessary information.

We wanted to lean into this in a
modern way.

Red, Yellow and Green
Seven Segment LED Displays

R

o

[ Eevaa M= e Pprhsgy L plaayan
AT gk Eifaray Pad 4 Ma Epges. 3" DiF Cardal Fuipas blska
TR ﬂ-’.‘m LD T I:'.;- Ly ] & Tt Fpasgaruinti
« Pachpgn Drpsing =1 # Cgiisd Slchy
F g | T Yellyw. Comron & Cleek Mgdin
Pt Arsos LWOF o T Chuwwal |ncicare
+  nrwn N brws
& [igitd Frynoren
SO RED LTt
T = 1 Epr bariber mmbasswisn b
14 P Bzarg I for Sppd ke o ) 2e
T T8 M e W8 D | 7S Dty o
— Ppriags e g 47| B P e Cordrad
- = e
O TG :'\- "'IIE:._'-;:""‘-" e a5
. 43 e, Corrman Sreeds,
e B - =
9 41 Mg, Coerresy 14 P Epowe.. 17 CIF
ﬁ RO T | s, MO MoH e B
1P kg Dirawdng =13
[ [ = 17 B, Cemvuie’s -HF-'\.I:.:\.. 1" OiF
T By, | HEE S CHa -|.'l"|r-l| -
| = J | Pk Diviwvieng =31
Cre 3 P, Ciwniains
soaaTrn | 5 e
| - 17 P, Sy A s,
I BHLTTID | i e e Ve el
I 3
1 P, Loawi 0 Frem Dipuccey, 7" DHF
I SETIED G b, FHER ||.--.Ff-11u-. o
1P g Dvwmirg w31
|
I
& 19" Pigsd 3 Digian Migin, [0 1 Kl P Bpawy, S| Dinpdpy labny
| AT | Casimes :bn.-ranfn. 3~ Dk L TP T T
1 gy rpsying &) | Fima: rriarsns
17 e, 1 i 110 = Foawcia Ceodaoan
I Carypas D el Pt dprpmge by lasmanisy ik
T e matans Meatn BT o8
1 Rpmpd abic LED Diagdan
o 17" B, 4 Degpt
el [ - oo T
{ {
15" W, B - 14 P Tpary
wous aags | o el O 85 Bigh [y, D 871
. 4
s ) n oLl 1ZFin E
B MY rm;:-d.:ll:l-idl ol . :T::Nw
1 Fachage [rpeirg &)
- il
wesrary | M1 0gn et |
4
7 soazrata | M- 4 Dot
1
e 17° P, & D, 14 Pos Dy
waTaE | ¥ 1= G [Py Cove, 271
E R T 177 Piga, 2 Digean Mg, | 3 2 Fnblu-a-w.

2

i 504300

17° Aipd, 3 G,
-

P aggi e mg #h1

MOTEE: | Theen Digs Dapdeyn s moasiad o et ] Sadaeg vtk dogion olced oo iBe il o= righr,
F. Tos Do Dl ivvs s roimamii] o i ool P s, ol P e 6 e o] o % S @l

Aquick memory test.

i'caturc

Our HP 1000 and 21MX Cumputel:s

Memory

High density 128K byte modules uac new 16K bit RAMs—
just 5¢ per byte for 595 na speed. Capacity to 1.8 million
bytes with 22-bit Hamming fault control. Cache-spend 350 ns
MOS/RAMSs available for all memory.

CPU

Rediubility

Mapped memory addressing for large memories. Standard
instruction set includes Mluating point. integer arithmetic and
data communications. Fast FORTRAN procezsor optional.
User microprogramming. Direct memory access rates up to
2M hytes/sec; microprogrammed burst ratee to 11.4M
bytes/sec. Standardized interfacea for paralled TTL, process
I/O, RS232 and IKEE 488 (HPIB).

Your old favorite

Memary panty etandard; fault control also available. Autor
matic microcoded diagnostics. High resistance to shock,
vibration and temperature variations, Brown-vul prool
power supply. Battery backup.

Cost

Delivery

16K byte 595 ns memory : § 488+
128K byte 595 ns memory : $4.160*

32K byte 350 ns memory ; §1.365*
21IMX M-Series computer with 256K byies of fault control
memory : $13.910¢

HP 1000 System with 2IMX E-Series computer and 512K
bytes of fault control menory. 15M byies of disc storage,
CRT console with dual mini-carridges, and RTE operating
AVELem @ 362,300

31w 12 weeks ARD

It's hard to beat that kind of performance at those prices. Especially
when you have onc of our compatible RTE operating systems (o muke it all
work smoothly. So if your old favorite didn't score
very well in this test, maybe you should call your
nearest HP sales office listed in the White Pages. Or
write to Robert Puette, Hewlett-Packard, 11000 Wolfe
Road. Dept. 809, Cupertino CA 95014, The quicker,

the better.

*Prices shown include 35% OEM quantity discount
Al other prices U5, domestic list

HEWLETT ﬁ PACKARD

CIRCLE NO. 8 ON INOUIRY cARD

"CX1.8+32

22TOTHIPDSE

Table 2. Examples of Good
Woavelorms Using FET Checker.

A ETOr
WAL

PAGE 2 PART NO. 09100-TO83I
8 PRINT 45 __* RGE. #*

PRINT a5 ‘
PRINT 45
PRINT a5
PRINT 45
coTol 11 ) 44
0 o0
0 oo
ROLL 3
w oras 43
9 I
[ 06

Y mow 4 22

-] ¥ x=y 50
2 02

3 03

soTal 101 44

0 Q0

& 14 |

FRINT 43
PRINT 45
SET FLAG 54

GotTor 1l 1 44

2 02
5 0%
] EnD 46

¥ DENOTES INSIGNIFICANT
DISPLAY

Hewlett-Packard
brings a bright new look
to low-cost graphics.

S T T ——
TOR LAl Chein | BATTD et

(o T 8 e
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24 Lines

Lines Important notes

Within the new Vis ID we use lines to Lines as separators Lines and lists Lines and annotations
orgcmi 7ze content or provide structure. Create sections/modules Structure headlines, quotes, and lists Organize content

Create without limits. | Seaucsmed_  Soaae
e e Experience security o o kel D Grogies @
with unmatched
S performance. B

We also use lines to emphasize an
important headline or statement.

Maximum productivity: = |
Printing for modern professionals & W @

Smart to manage with HP+: !
Simple sat up and managemant

w Sustainable Printing:

/{’Eﬁ Printwitha purpose
HP Wolf Pro Security:
@  Embedded proactive security
@

See

. Mencimum productivity:
k % R 2 “ Printing for modem
nr;‘fa;g{nr:uls
Create without limits. Mosmn Smortto manage
Experience security with Printingfor modern | Simple setupand _‘ Sart oo P
unmatched performance professionals management management
With remote video conferencing on therise, it is more E\\g Q?@ Siratol T
important than ever to have a webcam so you can interact ustainable Printing:
H e e i —"2 : ; =—" Print with a purpose
%Musmln?\bls Printing: Ié!DWnIf Pro
nt with a purpose acurity: HP Wolf Pro Seourity:
Embedded @ —{ Embedded proactive
proactive security security
OPERATING SYSTEM: Windows 11
PROCESSOR B GRAPHICS: ModelIntel UHD Grophics 600 @ @
MEMORY: 16GE DDRS-3200
STORAGE: 1TE eMMC

OPERATING SYSTEM: Windows 11

PROCESSOR & GRAPHICS: Model Intel UHD Graphics 600

MEMORY: 16GB DDR4-3200 e
1xEthernet Gigabit

STORAGE: 1TB eMMC ——— Power

> 3xHDMHn Ports
» T SuperSpeed USE Type-A 5Gbps
2% SuperSpead USB Type-A 10Gbps

I
1x SuperSpeed USE Type-C* 5Gbps
I > T Media Memory Card Reader

Plenty of ports )
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24 Lines

Lines

Important notes

1. Two colors: black or white
2. One weight
3. Two angles:0or 90

No colored lines

No mixed line weights

ee

Every visual perfect!
With every moment
captured, effortlessly.

Changa your comena posstion and changa how you

Mo your s
on the: display for botter angles of sharing kdeas an
dHi

your’
Enhanced Lighting mbvwlun‘l‘c‘_m invidsochats
v Ith

Specs
CPFRATING SYSTFM Wik 1]
PROCEES0R B GRAPHICS: Modge(l UMD Grophies 500
MEMORY, DORA-3200
SICRAGE TTHeMMC
fJ

218 aspect rosia you can sae mons of your work s a_}
4
-
"h—.._\_\_\

X

ee

Every visual perfect!
With every moment
captured, effortlessly.

CRange your camera position and change how you
¥

ploces

on L for bettor angles o

yourworkspoce Advanced comern sensars and HP
Enhanced Lighting help you look great in videochats,
With mone viewi ng areain tha 34-inch screan with
21:9 arspect ratio you con see mote of your work

No untethered lines

X

ee

Every visual perfect!
With every moment
captured, effortlessly.

Change your comens position and charge how you
your comern bo diff ploces
on the disglay for better angles or sharing idsas on
your workspoce, Advanced comena sensors and HP
Enhanced Lighting helpyou ook greatinvideochsts.
g
21:9 ospect ratio you con see more of your work

No back-to-back lines

No lines on photos

ee

Every visual perfect!
With every moment
captured, effortlessly.

Chinge your canera position ond change how you

colloborata. Move your camera to different ploces

on the display for better angles or sharing keas on

your workspoca Advanced camera sensors and HP

Enhanced Lighting help p;:ml;gwhl in vi:.looc__l‘:um.
4

21:0 ospect rato you con 5ee more of your work. S l

Specs,
R wndones
PROCESSOR & GRAPHICS LHD Groohics 000
MEMORY: DOA4-3200
STORAGE: 7 mRawmc

[

X

€e x

Every visual perfect!
With every moment
captured, effortlessly.

Chine your cormera position and chonge hovw you
colaborate. Move your comera to different ploces

batter angles o n

your andHP
Enhanced Lighting hedp you lock great in video chats. .
'With more viewing areain the 34-inch scresnwith T
21:0 aspect ratio You Can s mors of your work. .

ﬂ HEH\\“
PROCESSOR & GRAPHICS UHD Oropica 600 3
MEMORY: zmqm

STORAGE: B shiuc

X

ee

Every visual perfect!
With every moment
captured, effortlessly.

Chonge yo ition and chongs how you

Mewe yourr iffe 5
on tha disploy tor batter angles or sharing ideas on
your workspoce, Advenced camera sensors and HP

ighting help you lock great &

Zwusmrunu;wcunmmdwu werk

No angled lines

See

B
——
——

Every visual perfect!
With every moment
| captured, effortlessly.

—_—
e

‘Change your comana poeition and chonge how you
collaborote Move your camena to ditferant ploces

on the display for better angles or sharing ideas on
ot Advanoed dHP 2
Lighting in e
Wth mone viesving area in the 34-inch scresnwith T
214 enpect ratio you con see moce of yous work: S (
i |
e —— ——
[

Spacs

OPERATING SVETEM:

PROCEESON § CRAPHICS: LD Grochics 600

MEEMCHY: DOR4S200

STORAGE T

No lines on every section

HP Envy 34"
AllHin-One

5

¥
Change your camera position and change how you gl !-"l
collaborate. Move your camera to different places on
the display for better angles or sharing ideas on your ¥
workspace. Advanced camera sensors and HP Enhanced
Lighting help you look great in video chats.

sl
OPERATING SYSTEM 5 s 11 Pro 84 Lainds
PROCESSOR & GRAPHICS: AMD Ryzen™ 5 55000
MEMIORY: 16 GB DDRA-3200 SDRAM
STORAGE: 1 T8 PCle” NWMa™ M2 550 .

Z

HP Envy 34"
All-in-One

Change your camera position and change how you

collaborate. Move your camera to different places on

the display for better angles or sharing ideas on your

workspace. Advanced camera sensors and HP Enhanced

Lighting help you look great in video chats.

OPERATING SYSTEM: Windows i Pro 84
PROCESSOR & GRAPHCE: AMID Ryzen™ & SE00U
MEMORY: 16 GB DORM=3200 SORAM
STORAGE 1Tl NMe™ M 2 S50
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Condensed HP Vis ID
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2.5 Logo

Logo Important notes
We use the black and white logo in all Colors
external ma rketing/communic(]tion Black and white marketing and advertising Blue—HP for singular instances

work. The blue logo is reserved for
corporate communications.

Contrast choose the value (black or white) that gives the logo contrast

fk

A printer that can keep up OPERATING SYSTEM
HPLaserJet fprnorinatcanieopup S
Pro 4000 small business.
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2.5 Logo

Logo

Important notes

The logo acts as the punctuation
mark of a layout.

1. Color: black or white (should be
same color as type)

2. Placement: always in a corner
following the end of all content

3. Clear space: same as layout
margin and equal on all four sides

4, Size: not first or last in basic layout
hierarchy—6-18% layout height—
neither yelling nor whispering.
(Logo can be more dominant in
logo-primary layouts.)

Placement
Vertical layout

See

Every visual perfect!
With every moment
captured, effortlessly.

Once plastic reaches the ocean, it is incredibly
hard to remove. Battered by seawater and
bleached by the sun, plastic debris breaks down
into ever-smaller particles, known as microplastics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of health and
ecosystem problems.

OPERATING SYSTEM Windows 10 Home In 5

Clear space
Vertical layout detail

AT LW NN DI T2 IV

VVIIAUYYOD IV T IS T W2

PROCESSOR & GRAPHICS: Model Intel UHD Graphics 600
MEMORY: 16GB DDR4-3200
STORAGE: 1TB eMMC

The logo uses the margin space of the layout

Placement

Horizontal layout

HP Laserdet Ee%rgnjgéﬂgttggn ERZ%%%?SRS;SJEEPHICS Ezdzoﬁiéiy;zggmphicsﬁw @
Pro 4000 Sl
Clear space
Horizontal layout detail
: Windows 11
PHICS: Model Intel UHD Graphics 600
16GB DDR4-3200
1TB eMMC

The logo uses the margin space of the layout
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2.5 Logo

Logo

Important notes

The logo acts as the punctuation
mark of a layout.

1. Color: black or white (should be
same color as type)

2. Placement: always in a corner
following the end of all content

3. Clear space: same as layout
margin and equal on all four sides

4, Size: not first or last in basic layout
hierarchy—6-18% layout height—
neither yelling nor whispering.
(Logo can be more dominant in
logo-primary layouts.)

Size (vertical basic layouts)

Too small (logo 3% layout height)

See

HP Elite Dragonfly

Create without limits.
Experience security with
unmatched performance.

2\ 4 e
bl

e

Fm =

Good (logo 12% layout height)

See

HP Elite Dragonfly

|  Createwithout limits.

Experience security with
unmatched performance.

Good (logo 7% layout height)

@

Too large (logo 20% layout height)

Size (horizontal basic layouts)

Too small (logo 5% layout height)  Good (logo 9% layout height)

With e vi rancing on the With te i
rlso.lusmcrmmmnorunmt}mrwhfm g See HP Ellte rlso.lus l9001
Prama K iR s Dragonﬂy
& 7 -
[ ]

mmmmmmmmmmmmmmm

HP Elit:
See Drc|g|oﬁflyr
L ——

See

HP Elite Dragonfly

Create without limits.
Experience security with
unmatched performance.

See

HP Elite Dragonfly

o
A C Create without limits.

Experience security with
unmatched performance.

.M'-'-
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2.5 Logo

Logo

Important notes

The HP logo can happily live with
partner logos.

Partner logo guidance

1. HPis always firsti.e. to the left in

norizontal and above in a stack

2. It's always written “HP with [partner]”

3. Partner logo should not appear larger
than HP logo

4. And if multiple partners are needed,
use “HP with [partner | partner |
partner]”i.e. just one ‘with’and ‘|’ to
separate each partner

All jumpstart and CCF guidelines must
be adhered to.

Partner logo placement
HP logo before partner logo

@ with ==

Make =
quick
work —]

HP Elite Dragonfly

Unsurpassed security.

Windows 11

Less fan noise, less distractions
HP ENVY x360

@ with e Windows 11

Be heard
with HP Presence

@ with g Windows 11

Web banners

See
every
raised
eyebrow

{
f
£
!
£

Select devices Select devices
now enhanced by now enhanced by
HP Presence HP Presence

@ with @ with gt

Seeevery =® — Solotdaioes
a now enhance win e
raised eyebrow i @

34 HP Visual Identity 2022



nnnnnnnnnnnnnnn

People
photography
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2.7 Product photography

People photography

1l

Ay

@lhe New York Times Magazine

L
FLie

i ~
o The Best
Snow Gear

References

When looking for inspiration, look to
sources from the following:

Publications

New York Times
National Geographic = it SASATER

\ % "_STOP
WIRED SISy o Ko

THE GLOEBAL
PANDEMIC

Apartamento Wy B
Time =
VICE

Popeye | apartamento
Space Magazine T O

Rementer & erita Lirbani, Kenneth Perdighn, Michael Lindsay-Hogg,
Homburger & Florian Lambl, Elena Quarestani, Koudlam

of interiors illustrated by Jeremiah Coodman

a shart story by Jocko Weyland

NS

11

Vat
.You
- Want

0 - Rt g Why the Queen of Sh*tty Robots
SPECIAL ISSUE ' ' Simone Giertz renounced her crown

CALBERCEARLZS. BAELBERALs L. ST K—doMEL s

POPEY

Magazine for City Boys

¥
4
y/
]|

#
LI i

T4 " 626009

M
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2.7 Product photography

People photography

All people photography should have a
documentary/editorial style. The goal is to
capture people in their real environments
doing real/authentic things.

When capturing people, the product

should
people
to the H

be secondary. The purpose of
ohotography is to bring humanity

P brand, not to force product into

the human story.

37
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2.7 Product photography

People photography Shot list rubric

Use a documentary/editorial Activities Portraits Product interaction
P f FiA The hero’s actions and the Confident hero portraits Hero using products or products
phOtOgrOphy Style th(]t IS |OUI’ﬂCI|IStIC N environments where they happen. captured with a range of expressions. in proximity.

nature. These images capture people
and their personal experiences, hobbies,
skills, and professions. Highlight them

as unique individuals, and share their L e
' Wide & [==
stories through HP. == ==
Mid
Tight
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2.7 Product photography

People photography Important notes
Avoid overly staged “lifestyle” No frozen shots No uninteresting poses | Nerfect decor
type shots.

Not too casual No forced poses
L %, A H\ 7 . 7 -'_g d —~

AR
IQ'. W
/P
i . e/
o g ol
d ;’r' 1%
-
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2.7 Product photography

PhOtO inSpi ration Inspired by mid century Inspired by minimalist Inspired by archival catalogs
modern architecture SCU|th e (Products were shot at consistent angles—
. (Consistent angles, minimal yet thoughtful) (Minimgl yet intentional. Beautiful and ::r;se?)ired by a clean, organized, and archival
Focus on form, composition, product monolithic forms)
shape, and texture.

VOLTMETE @c:ssonlss i
L _.

. mmeones e
2.
+ | ¢

Img e 0 11

Highlight the materials, and remove the
distracting shadows.

E R |

s
| _.1.._'
54 1 =4 =2 =4 =4 =4 =N =8 |
i =4 =4 =4 =4 =2 =4 =9 |

1. Standard gray background
2. Product facing forward

3. Products on the same plane
4. Black screens

5. No shadows
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2.7 Product photography

Photo inspiration

Focus on form, composition, product
shape, and texture.

Highlight the materials, and remove the
distracting shadows.

1. Standard gray background
2. Product facing forward

3. Products on the same plane
4. Black screens

5. No shadows
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2.1 Product photography

Product photography Important notes

Examples of what to avoid when No focus on enviroment No screens No drop shadows

selecting or shooting product
photography.

......

No “floating” No color background
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2.8 Large format and industrial photography

Large format product
photography

Approach industrial and large format
photography the same way you would
with product photography. Try to shoot

in an editorial/documentary style that
captures the true quality and aesthetics
of the printer without detracting from the
subject with unnecessary additions and
editing.

» No printouts unless people
are featured
« Gray background
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2.8 Large format and industrial photography

Large format product
& people photography

When photographing a large format or
industrial printer in a specific space,
approach it as you would when shooting
people using HP products.

The printer should still look and feel clean
and purposeful, but in a realistic setting.
Photography of these spaces should feel
editorial and authentic.

— aat g |
=5 o] 1AM
| Z,f v 1
_ A'd 5 | - Vd

eyl
[ —— =

=

|
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Condensed HP Vis ID
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2.9 Sourcing existing imagery

Sourcing existing

Ex: Sustainability
] o ] Lighting and imagery is too cliche Generic, stock photo, too soft Photo is over edited and feels stock
When looking for existing imagery, keep . | o

the Vis ID photography guidelines in mind.

= Editorial/documentary feel
= Authentic and real people/actions
=  Minimal processing/editing

Inspiration for this look/feel can be
found via:

Interesting shot with minimal processing

National Geographic
Colors

WIRED

VICE
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2.9 Sourcing existing imagery

Sourcing existing
imagery

Ex: Microchip

Over edited and superficial The lighting is confusing Interesting shot, but over edited

When looking for existing imagery, keep
the Vis ID photography guidelines in mind. il i l:I F:I f:i

l:H—.:IL—..JL—J

= Editorial/documentary feel

HXDEOCQ .j' 2

» Authentic and real people/actions R
- Minimal processing/editing

3 = [ o B0 T P Ly . -.-iIH
@ " ' : _. p .‘.II"_". '._-"‘ I__l . » : T...-fl’:_" c':::-::‘ }":.“_;‘}‘.; : il : ‘\‘\,\'.'1_. . ' ’ .
. . . e e UL . S _ 5
Inspiration for this look/feel can be Lo | - ' 7 -
i O ‘s & . e Taa

found via:
Authentic and real i i i Intriguing shot
» National Geographic Cpw . e
= Colors ~"
 WIRED

VICE
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210 Layout

Basic layouts

Layouts are a flexible system that
expand and contrast based on
the content.

Layouts organize images, messaging,
and branding in a clean and
pragmatic way.

All headlines and subheads should be
in sentence case. Proper nouns are
the exception.

1a. Bar (top & bottom)

HP Elite Dragonfly @

Scé@n with ease

_ M S Create without limits,
SR Eyperience security with
p= unmatched performance.

¥ et you theougha dayol
meetings. HP Fast Charge batiery wil get up to 50%
battery Bfe In kst 30 minutes of charaing. When things

Create without limits. d
Experience security with :
unmatched perfarmance.

Many small steps
become a big step.

L get it
mastings. l—ll}Fantornéalxlhr\rml getup o 50%
otteny life In just 30 minutes of charging. Wien

08 o 0. HP
Remoging el s you recoves onytime, ayaiens.
withaut o network connection.

Goecs
OPTRATIG FYRTIM W Tl
PROCERSOR & CRAPHICE Madobinns UHD Graoion 600

Progress is a process.
Many small steps
become a big step.

- .=
] L Rulrmoging hlos you recover anytime, anywhers,

4. Sandwiched
Everything you need

Everything you need
in a home printer U

@ Built for balancing it all ® Memories made modern @ Mobile multitasking makes it easy to do it all

9. Type driven

Forma DJR has a fascinating
story that emulates HP’s own.
It conveys engineering and
universality with the touch of
humanity and expression.

A more thoughtful font.

@

Forma DJR has a fascinating
story that emulates HP's own.
It conveys engineering and
universality with the touch of
humanity and expression.

A more thoughtful font.

@
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210 Layout

Hierarchy Vertically stacked Modules

Text size descends from larger Modules stack either vertically Are separated by either line divider or
to smaller or horizontally color sections

= See See See

sureaq  EVEryvisual perfect! Every visual perfect! Every visual perfect!
module With every moment With every moment With every moment

o8Pt captured, effortlessl red, effortlessl
p ' y. captured, eftortlessly. captured, effortlessly.
Once plastic reaches the ocean, it is incredibly : T .
Once plastic reaches the ocean, it is incredibly hard to remove. Battered by seawater and gn((:jetpldstlc reqéshes thctleé)cedn, it ‘f mcrgd'bl‘f
hard to remove. Battered by seawater and bleached by the sun, plastic debris breaks down b:]r 1—? rggorr? : atter:a t'v 3‘3‘;"‘!‘] t? £ C"; o
Copy bleached by the sun, plastic debris breaks down into ever-smaller particles, known as microplastics. : ?GC ea Dy ”e sun'itp ?S 'i QLIS DICCES ?W?.
module  Moowrarally priermunceriepisie e
( P ) ingested by animals, causing a host of health and 2{?(?:\}2'33 m’ crrg;grgrlﬁ,scuusmg a host of health and ingested by animals, causing a host of health and
ecosystem problems. P 2 ecosystem problems.
OPERATING SYSTEM: Windows 11 OPERATING SYSTEM: Windows 10 Home in S
List/logo Stiallugislle Andwe 2 PROCESSOR & GRAPHICS: Model Intel UHD Graphics 600 PROCESSOR & GRAPHICS: Model Intel UHD Graphics 600
o PROCESSOR & GRAPHICS: Model Intel UHD Graphics 600 RnEET T PR AT R0
module MEMORY: 16GE DDR4-3200
(10 pt) STORAGE: 1TB eMMC STORAGE: 1TB eMMC
P STORAGE: 1TB eMMC

@ W

7
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210 Layout

Basic layouts

Important notes

Spacing for layout margins and
modules is the same. The grid guides
horizontal proportions. White space
plays an important role—it should

be consolidated between opposing
module stacks.

Margins
Consistent throughout layout

See

Every visual perfect!
With every moment
captured, effortlessly.

Once plastic reaches the ocean, it is incredibly
hard to remove. Battered by seawater and
bleached by the sun, plastic debris breaks down
into ever-smaller particles, known as microplastics.
These microplastics settle onto seafloors or are
ingested by animals, causing a host of health and
ecosystem problems.

Grid

Determines horizontal proportions: 12 column grid

nicr

W
Embrace white space
White space responds to content. It is consolidated between opposing module stacks.
See i See See ( ; : "/‘ : ” : ”
— rp— . - ‘ | & ___....-/|‘ ‘ | L _._....-/|‘ ‘ | . ._..../|‘
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i ® -lo-Clou | | EEEET
Insplre Y ¥4 2 _Conference e o g

®

Shop By Model

SMART PRINTER Raadywhenyou are
SMART APP Productivity in your pocket

SMART FUR THEFLANET Frint with o purpose
SMART INK SUBSCRIPTION Mever run out

Create without limits.
Experience security with
unmatched performance.

HP ENVY

Determination ... s7%#@ @ ** . LN TSl PQWG:"&
QEE&:%E&%%EESSS l- _ ‘ ._ ‘ .- = Performance that N : : prlnolple

brings ideas to life. ) _ _
Tronscend the realm of home entertalnment i ; = ‘ I ,' il ': A pl'lnter thﬂlt Cﬂn keep Llp Wlth the

with the workf's widest curved All-in-One. From

the craftsmanship of ts ultra-thin curved - b e : demands of any small business
Cro-adge display to every one of its aimost Tive A - i e /
million pixals, this evolutionary work of art was . -

dasigned to impress, coptivate, and ultimatoly

in a home printer | | % — It -

‘_u R e b St ]
e

@ Built for balancing it all @ Memories made modern @ Mobile multitasking makes it ¢

MEASURE

52 ENIE BEN ADAY IN THE RACE
Innovation AGAINST COVID-19

HPin the world

Set up, access, and manage your printer
regardless of location
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2.11 Animation & graphic illustration

Animation

Product demo screenshots

Animation style should be fun, and
witty. We use a minimal graphic
illustration approach and expressive
typography to communicate aspects
of the product or service.

Leaning into visual metaphors to
explain complex things is key.

Must Know Things

» Forma DJR Font only
« Colorful type and backgrounds ok
when animated

Forma DJR + Vis ID colors

r 4 —l

' And5MP Camercl
& vithFace Franft ]

!

COW

Colorful type + backgrounds

IN THE ROOM
ANY

Product renders or studio shots

7
@

Minimalistic, graphic illustrations

2 [ X

BRE

e

\/Mu‘ .

Expressive type manipulation

CO AB R TI
C LA OR TON
OL BO A N
COLLBRTO
O LA OR TI

3G
DE7

Simple and concise information

Take it where
yougo

A

Active Noise Reduction
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2.11 Animation & graphic illustration

Graphic creative
expressions

Important notes

Campaigns allow us to be more flexible
with the general Vis ID and come up with
more creative solves. Type, color, and
form are manipulated to create see-say
visual metaphors to abstractly represent
an idea.

Must Know Things

= Only Forma DJR and Vis ID colors

= Colorful type and backgrounds allowed
» Flat and simple illustrations

« Typography manipulation

Forma DJR + Vis ID colors

o VISR

IAFESSLMTLESSINTESS,

NESITER NN

T

il

\\

Colorful type + backgrounds

Keep the focus Gather your
onyou thoughtsinone

place

Silalp

ayouts

HP Spectre x360

Allyour projects, one screen.

HP Spectre x360

with GlamCam that follows you

@ wr  Em Windows 11
Amore THousHTFul laptop

Look as sharp as
your ideas

HP Spectre x360

with light-adjusting GlamCam

() w~ 3B WindowsTl
Amore [HousHTFuL laptop

Typography manipulation

Stay Thoughtful. I I I/

&
%
JHL 11 40 MW

Think
about it

Flat and simple illustrations
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2.11 Animation & graphic illustration

Infographics

Important notes

Reports and documents require
infographics, charts, and other forms

of information-based imagery. This is

an opportunity to incorporate the Vis ID
color spectrum with gestural typography
and graphic illustrations to communicate
data and information.

Must Know Things

= Only Forma DJR and Vis ID colors
Colorful type and backgrounds allowed
Simple, graphic illustrations

Use type as illustration

Use icons from the HP icon library
where appropriate

Forma DJR + Vis ID colors

Women at HP

C

atdinctor kevel or abave Ioo‘l. mlﬁ marketing, and communications:

Board of directors New hires Supply chain
e = 5B
o i

Colorful type + backgrounds

Driving down fully landed costs

Traditional supply chain

HP book as a service

SC OPEX POTENTIAL COST SAVINGS
*20%

INVENTORY

“Costs are not bosed on ootual numbens, bul osl e saved.

S1757M 127000 10400

in corporate giving (cash volunteering hours volunteer hours during

contributions and products)  contributed by 6,650 40 Days of Doing Good,
employees supporting 112 projects

in HP Foundation giving in employee giving

HP Icons

Caring for our employees and
business partners

Mobilizing our technology

Delivering for our customers

Helping impacted communities

K-

=

Type as imagery

Shnnklng our footprint

our entire value chain,
investing in ranewd: eleovlcn\nammblcwmnoebuwd
qnemhousem = (GHG) emissions reduction goals. and transparently reporting
an our progress. We join partners to drive broader change, such as by
supporting America |5 All In and the Center for Climate and Energy !

2020 carbon footprint

P’BG‘HBDN OOTPRINTINZOEOWM 4,880100 mnnesoimﬁ

mmmmfwdﬂlmumw mmomfammm
:Hvsnl n part b\rlherrw lmﬂmsdesnfdlﬂemn t product lines,

climate oction stotement.
To better meet the needs of investors and other stakeholders, this year we

64%

39%

Froducts & solutions

1%

Simple graphics
Investing in s e e e
our talent T e oot

In 2020

58 HP Visual Identity 2022



Condensed HP Vis ID

FAQS

59 HP Visual Identity 2022



212 FAQs

Frequently asked questions

Questions

Overall Will a PPT template, email signature, zoom
background, etc that match the Vis ID be
available to everyone?
Will VisID assets and materials be
edasily accessible?
Does this affect other sub-brands like Wolf,
OMEN, Z by HP, and HP+?

Font Are we still allowed to use HP Simplified?

Where?

Is there language support beyond English?

Can | use a different weight or styles other than
regular Display and regular Micro?

Logo/ What happened to the blue HP logo?
partner guidelines

|s there a minimum size or clear space rule for
the HP logo?

|s there a certain way to treat alliance partner
logos when paired with the HP logo?

Photography Will there be a library or repository for
photography in the new style?

|s there a certain way to approach product
photography for large format, industrial,
and enterprise?

Can | use props in product photography? e.g.,
printer paper or other office supplies?

Answers

YES The PPT template, email signature, zoom background, etc. will all be available on Brand Central.

YES Most VisID assets and materials that have been delivered to date can be accessed from Brand Central.

NO OMEN and Z by HP will continue to have unique brand identities. Please refer to the specific OMEN and Z
guidelines. In the case of Wolf Security and HP+, please carry on as usual for the time being.

NO Forma DJR should replace Simplified in all places. Forma DJR is currently available for download on Brand
Central for most languages.

YES Multiple languages are supported, and more are coming.

NO Regular Display & regular Micro only. No Italics or bold.

The blue HP logo should only be used in corporate standalone instances. All marketing materials should use
a black or white HP logo.

YES Seelogo section 2.5 for clear space guidance.

YES Seelogo section 2.5 partner logo guidance.

YES Thereis abank of people and product photography for reference. Please contact the HP head of
photography for all photography-specific questions.

YES All product photography should be approached in the same way.

NO Props like printer paper should only be used when the product is in use. Do not use props if there are no
people inimagery with products. Props for HP Papers (ex: photo paper) are the exeption.
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212 FAQs

Frequently asked questions

Questions
Color |s there guidance on when to use a neutrals
vs colors?
Is there a set percentage to use when
choosing tints?
Can | assign a specific color to my product?
Lines Is there guidance around when to use lines vs

color blocks?

Are there instances where lines would be
preferred over color blocks?

Layout/Headlines

|s there guidance around when to use sentence
vs titled case in layouts?

If | need to put along headline on a layout, can |
use multiple lines?

Can | add more decoration or ornamentation
to a layout I'm creating and still fit within the
new VisID?

Answers

YES See color section 2.2. neutral colors are meant to be balancers and problem solvers.

YES Always start with 5-10%, the percentage may need to go up to add more color separation, but 5-10% is the
starting point.

NO Colors are not assigned, the entire VisID color pallette can be used for any product.

NO Using lines vs color blocks is dependent on the layout and what works best.

NO The VislID was created to be simple and logical, while being flexible. Use your judgement on what works best
with your layout.

YES Allheadlines and subheads should be in sentence case. Proper nouns can be capitalized.

YES Yes.Long headlines work best on Bar and Sandwiched layouts. See page 60.

NO Don't try to overcompensate; just keep it clean and simple.
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The HP brand

Tone of voice

Dave and Bill wanted to make a difference to the world. Their wide-eyed
pragmatism created something many considered counterintuitive—a business

driven by purpose as much as profit. Acompany inspired by the possibilities of
tomorrow, with a pragmatic plan on how to work toward it today.

This unexpected space where wonder and practicality come together is the
distinctive DNA of HP. This is how we talk as a brand; this is our tone of voice.
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3.2 Writing guidance

Wide-eyed pragmatism

Writing guidance

1

Our voice doesn’t

exaggerate or ponder-—
it’s to the point and
clear on what needs to

be done today.

® Be straightforward and to

the point.

@® Prioritize writing in the
here and now.

2

We're motivated to
understand problems,
knowing technology
can be the answer.

® Only include what'’s
necessary and relevant; be

rigorous with the word choice
and omit all jargon.

3

We have an
engineer’s mindset—
we’re continuously
asking questions
and experimenting,
knowing that’s where
unexpected solutions
come from.

® Be direct without

being definitive.

® Our voice comes from an
open mind, one that knows

there is always more to learn.

|

We’re humbly
confident, self-
assured, and clear on
who we are. We know
that we don’t need to

compromise our values.

® Our words should have

a humble confidence; they
should feel written by someone
with expertise in their field.

O

We're full of wonder.

We know breakthroughs
can be found
everywhere—we’re
excited by and operate
in places far beyond the
tech category.

® \We are first and

foremost inspired by humanity,
and our tone should reflect that.

® \While we make machines, we
don’t talk like them.
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See you next time :-)




